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Check the appropriate box below if the Form 8-K filing is intended to simultaneously satisfy the filing obligation of the registrant under any of the following
provisions:

o Written communications pursuant to Rule 425 under the Securities Act (17 CFR 230.425).
o Soliciting material pursuant to Rule 14a-12 under the Exchange Act (17 CFR 240.14a-12).
0 Pre-commencement communications pursuant to Rule 14d-2(b) under the Exchange Act (17 CFR 240.14d-2(b)).

0o Pre-commencement communications pursuant to Rule 13e-4(c) under the Exchange Act (17 CFR 240.13e-4(c)).

Item 7.01. Regulation FD Disclosure.

Beginning on October 6, 2015, MCBC Holdings, Inc. (the “Company”) will be meeting with certain analysts and investors to discuss its business and
financial performance. A copy of the slides that will be presented during the meetings (the “Investor Presentation”) is being furnished herewith as Exhibit 99.1.
The Investor Presentation is also posted in the Investor Relations section of the Company’s website.

The information in this Item 7.01 (including Exhibit 99.1) shall not be deemed “filed” for purposes of Section 18 of the Securities Exchange Act of 1934, as
amended (the “Exchange Act”) or otherwise subject to the liabilities of that section, nor shall it be deemed incorporated by reference in any filing under the
Securities Act of 1933, as amended, or the Exchange Act, except as expressly set forth by specific reference in such a filing.

Item 9.01. Financial Statements and Exhibits.
(d) Exhibits
The following exhibit shall be deemed to be furnished, and not filed:

Exhibit
No. Description




99.1 MCBC Holdings, Inc. Investor Presentation, dated October 6, 2015
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SIGNATURES

Pursuant to the requirements of the Securities Exchange Act of 1934, the registrant has duly caused this report to be signed on its behalf by the
undersigned hereunto duly authorized.

MCBC HOLDINGS, INC.

Dated: October 6, 2015 /s/ Timothy M. Oxley

Timothy M. Oxley
Chief Financial Officer, Treasurer and Secretary
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MANAGEMENT PRESENTERS

TERRY MCNEW | PRESIDENT & CEO

m 28 years in the industry
m 3 years with MasterCraft

= Senior executive roles at both Brunswick and Cormrect Craft

TIM OXLEY CFO

m 24 years in the industry
m 8 years with MasterCraft

m 16 years at Brunswick

INTRODUCTION TO MASTERCRAFT

Pro-Forma Net Sales 1"
5 in milions

Adjusted EBITDA
§ in milions




EVOLUTION OF THE CATEGORY INNOVATOR
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wilh Chuality,
nnovation and
Performance

THE MASTERCRAFT
DIFFERENGE

Our differentiated approach Sales and Product
provides S.L_Istail"'latﬂe Markating and Rese

Capabilities Development

competitive advantages

Highly Efficiant
Prodct
Denrsdopmeen
and Manulachuning

HIGHLY

PRODUCT

PORTFOLIO

551 2014 Unit Volume

Mew entry level series designed to
appeal to a younger demographic
and broader customer base in an
affort to move mone peoplhe info the

MasterCraft brand

Retail Price Range:
550K - ST5K
Lengths: 20 = 22
Models: 2

Maximum Persons: 11

Maximum Power: 320 hp

Appeal to a range of recreational
and advanced riders by optimizing
kay wake characteristics 1o provide
bast-in-class wakeboarding and
wake surfing performance and
recreational water skiing
performance
= Retail Price Range:

STOK - S150K

Lengths: 20 = 25'

Models: B

Maximum Persons: 11-18

Maximum Power: 522 hp

Star Series
ProStar

oS

Engineered to offer
superiar water ski
parformance by
mminimizing wake haight
to craate a nearly flat
surface required for
world-class water skisng

= Raetail Price Range:
$60K - ST5K
Lengths: 22
Maodels: 1

Maximum Parsons:
7

Maximum Power:
430 hp

Engineared to offer
suparion wakeboard
parformance with a hull
designed for large,
powerful clean wakes
for advanced
wakeboarders

= Retail Price Range:
S100K - S150K
Lengths: 24
Meodels: 1

Mazimum Persons:
13

Maximum Power:
522 hp




MASTERGRAFT NXT LAUNCH

Our MasterCraft NXT series targets a younger
demographic that we haven't targeted before,
bringing new buyers in earlier, and providing them
with a more affordable, entry-level boat that provides

Successful initial launch into the entry-level segment
with the MasterCraft NXT20 in 2014 followed with the
highly anticipated launch of the MasterCraft NXT22, a
more popular boat length, in April 2015

MasterCraft's NXT showcases the Company's ability
to successfully enter new segments, deploy value

engineering, design viral marketing campaigns and Launch Partnership
produce exceptional quality boats with Travis Pastrana

MasrerCraft

ROLLING QUARTERLY LTM MARKET SHARE THROUGH MARCH 2015

nes *}fam;

LEADING MARKET ' g L
SHARE POSITION ——

Just starting to realize
benefits of many recent
initiatives that new
management has executed

LTM 12/2013 LTM 3/2014 LTM 62014 LTM 92014 LTM 12/2014 LTM 3/2015 LTM 62015
We've consistently held a leading market share position in the U.S. over the past decade

Share is growing as the market recognizes the superior quality, performance, styling and value
proposition of our newest boats

= We expect the MasterCraft NXT line (our 1% offering in the entry-level segment) to drive further
share growth

Bouce B3I ard company BEC Skegn

117 Aai g an ndegeercdent brand wehun blaki; Boats.
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ICONIC BRAND T b T e

SYNONYMOUS . .

WITH QUALITY, Bl oo i e,
hampionships won using MasterCraft boats

OVATIO °

I““ vnTI N nNn Significant resale premiums and most

PEnanmn"eE F“H:IS"'" comprehensive warranty in the industry

The MasterCraft brand is built Industry leader in innovation and achievement

on a carefully crafted set of PROGRESSION  vith numerous recent technological
defining principles innovations and industry awards

The premier aspirational brand in the performance sport boat category

COMMITTED TO QUALITY

Square foot facility External Defects Per Unit

Additional units/day
manufacturing capacity !

Year history of making
boats
T

FY 2012 FY 2013 FY 2014 FY 2015

Critical checkpoints

Lake tested “0SHA Recortables” Injuries Per
100,000 Man-Hours

Quality control system

i3

Certified 0

MasterCraft Industry
To be the best on the .«a,l

" water
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INDUSTRY-LEADING PRODUCT DESIGN AND INNOVATION

PLANNING DEVELOPMENT EXECUTION LAUNCH

MasterCraft employs a Strategic MasterCraft utilizes a disciplined MasterCraft utilizes cross-functional MasterCraft releases 3 new models
Portfolic Managemant Team of product development process and teams and tools such as design for annually to:
cross-functional leaders to advanced technologies to develop the manufacturing, common product
maintain & S-year product and highest performing, most innovathve architecture and value addivalue :
innovation pipeline: and highest quality hulls and product engineering which resulls in: " Maint
- ; : features in the industry: =

ACHIEVEMENTS THROUGH INNOVATION

ISSUED AND PENDING PATENTS

OF 6 NMMA INNOVATION
AWARDS IN 2014 AND 2015

MasrerCraft

HIGHLY EFFICIENT

PRODUCT DEVELOPMENT GROSS MARGIN EXPANSION WITH
AND MANUFACTURING MINIMAL BASE BOAT ASP INCREASES

Base Boat Price Increase - Gross Margin

MasterCraft's significant
investments in...

* infrastructure
= value-added processes
= gngineering

...resultin

= lower material waste

= reduced labar hours perboat 1‘:‘,&%‘3’-‘;

BEST
= reduced re-work J‘*ﬁ':"{k"

» increased production effigiencies  ====
= improved quality

MastrerCraft




| }i‘ ?f 7o

m Highly skilled wo
our boats from hull to upholstery near Knoxville, Tennessee

» Culture of continuous operational improvement, with more than
10,000 employee suggestions implemented to improve our
manufacturing efficiency in 2014

A CULTURE OF
OPERATIONAL EXCELLENCE

s Recently recognized by Industry Week as one of 12 finalists for its
Morth America cross-industry Best Manufacturing award

STRONG DEALER NETWORK

Dealer Location named in Boating
Magazines list of Top 100 dealers

LOCATIONS
IN EUROPE LOCATIONS

IN ASIA
LOCATIONS IN
THE MIDDLE EAST

LOCATIONS
IN AFRICA

LOCATIONS IN
ALUSTRALIA

LOCATION IN
NEW ZEALAND

LOCATIONS IN
NORTH AMERICA

LOCATIONS IN CENTRAL
AMERICA AND THE CARIBBEAN

LOCATIONS IN
SOUTH AMERICA

MORTH AMERICAN
DEALERS WITH ...

LOCATIONS
ARE IN THE TOP THREE
PERFORMANCE SPORT BOAT

DEALERS IN THEIR
RESPECTIVE L.5. MARKETS

INTERNATIOMAL DEALERS
WITH ...
LOCATIONS IN ...

COUNTRIES AROUND
THE WORLD




DIFFERENTIATED
SALES AND 44 B 458 ater skie
MARKETING ﬂTJ'||;_J'J'J\“||

LK

CAPABILITIES PUSTOMER BAS

ALSO PARTNER WITH

MUSICIAN AND AVID SUREER .
DONAVON FHAHKEHIIEI# .._:I'*
AN LL-KNOWN
uuw B o :
Tnnwm

2B years in the industry . 24 years in the indusiry. 16
Execulive roles at both Brunswick F i : d years al Brunswick. Cerified
Corp. and Corract Crafl. Six - Public Accountant. B years
Sigma Black Bell certification, 3 with MaszterCraft

yaars with MasterCraf

VP OF SALES AND MARKETING
- o 20 years in the fdusiey, 2 years
prumEriky in with MasterCralt, Has held
i siry. 4 yearns numerous senior leadership
Masrerc'ai' 9 years in the positions at Brunswick Conp
automolive ndustry. Cerlified Lean
Manager

cio e VP OF HUMAN RESOURCES
12 years in the industry 1 ; 19 years in the industry. 19 years
12 years with MasterCralft 3 Y with MasterCraft




OVERVIEW
OF GROWTH
OPPORTUNITIES

Continue to Develop New and Innovative Products in Core
Markets

Penetrate the Entry-Level Segment of the Performance Sport
Boat Category

Capture Additional Share from Adjacent Boating Categories
Continuous Operational Improvement to Drive Margin Expansion

Further Strengthen Dealer Network




CONTINUE

Cash Flows Dver Product Development Litecycle

(3]

Demand lor Boat Portiolio Over Time

TO DEVELOP
NEW AND
INNOVATIVE
PRODUCTS
IN CORE
MARKETS

FY2015

KEY PRODUCT INTRODUCTIONS

FY2016 FY2016

NXT22 X26

L AN - o
e = 3"

PENETRATE THE ENTRY-LEVEL

SEGMENT OF THE PERFORMANCE

SPORT BOAT CATEGORY

The I if I product line allows us to
penetrate the growing entry-level segment of our
market, a segment the Company had not previously
targeted

The continues to offer a product
with the highest levels of..

* quality *» functionality
* style * performance
= reliability

The MasterCraft NXT22 is targeting the core of the
entry-level segment as 22° unit sales represent 34.9%
of the total entry-level market

21

2011 2012 2013 2014

200 21" =22 m2¥  24'+

Soute 5§ dets bor Centunon, Ml Sporin, Azie. Moomiba and Tige Brands.

MasrerCraft
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CAPTURE SHARE FROM ADJACENT BOAT CATEGORIES

Targeting crossover customers seeking high performance powerboats for general recreation

o (2 (3] o (5

WATERSPORTS ~ CUSTOMIZED ENHRNCED ROOMY, PLUSH  STORAGE/
VERSATILITY STYLING SAFETY INTERIOR SPACE

T R

= Gan 2 Surf System = MNUMmenous color = Inbaard prop = 18 parson cagacity
il

- Comibinaticns locatio
K55 Features = 2 1k Ibs ballast 5 & Deluxe aft lounge

» Pickle-Tork bow = Swam platform
= Swivel board racks = Bow saaling

Sterndrive 20'-35' units sold in the U.S. in 2014

MasrerCraft

FIRST-TIME QUALITY @ ON-TIME DELIVERY

CONTINUOUS
OPERATIONAL

IMPROVEMENT .

FY 2013 FY 2014 FY 2015 Fy 2013 FY 2014 FY 2015

CUSTOMER SATISFACTION 2 IMPROVED OPERATING LEVERAGE

Adjusted EBITDA Margin

N2%

FY 2013 ‘ FY 2014 . - ‘ FY 2014
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FURTHER STRENGTHEN DEALER NETWORK

Supply Dealers With High ...And Maintain The ...While Theughtfully
Quality, Ralevant Boats... Highest Quality Dealers... Managing Our Exposura

S 5 MOST DEALERS IN TOP 20 ™ LOW DEALER CONCENTRATION
nnual new mode
raleases k | # Dealer Ranks % Net Sales

MasterCraft _
3 op 10 33%

P TGN 4 Top 11-20 16%

= .
Shpatise | 5% : Top 20 49%

dealers in Boating
Industiry's Top 100

All backed by the best
warranty on e waler

MasrerCrafr

KEY FINANCIAL

Information




STRONG FINANCIAL PERFORMANGE

NET SALES ADJUSTED EBITDA

FY 2012
Yof GROWTH = e L Yo GROWTH
MARGIN

RECENT DEVELOPMENTS

METRIC 042015

626
2.5%

$50.7
6.0%

$8.0
7.3%
15.8%

S50 08 Fan e R e P
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LONG TERM
PERFORMANCE
TARGETS

TARGET

High-single to low-double digit
17% — 20%

15%+

FISCAL 2016
GUIDANCE

FYE 2016 TARGET

High-single to low-double digit
200+ bps

15%+




WRAP UP

= \World-renowned iconic brand synonymous
with quality, innovation and performance

= Leading market share position in performance ME

AVENUES FOR ERRNINGS

sport boat category
= Industry-leading product design and innovation

= Highly efficient product development and
manufacturing

= Strong dealer network

= Differentiated sales and marketing capabilities

= Highly experienced management team leading
an engaged workforce

APPENDIX




St pe [Eae R e s

Consolidated
Total Boats Sokd

YoY Growi %

Mt Sales

oY Growdh %

MasterCraft Only
Baoats Sold 1949

Yo' Growih % - 13.2% 8.5%
Nt Sales 1488 1616
Yo Growih % - 256% 10.0%
Adjusted EBITDA =T 1.8 184
Yo Growfh % B0, ™% 558%

1.8% T.o% 11.2%

noludes Hydra-Sports and certain other non-caslh of fRon-openaling exporses. St naxd page in appendol ior reconcialion of
1 foiecinl ] crvind D o Bkt ] gromwth

ADJUSTED EBITDA RECONCILIATION

Net (Loss) income $(16.3) $2.8 $19.9
Income Tax Expense (Benefit) ! (2.1) (0.0) {11.4) B 1.8
Interest Expense 8.4 9.2 T.5 - 1.0
Depreciation and Amaortization 2.2 2.0 25

| EBITDA $(7.8) $18.5

Change in Common Stock
Warrant Fair Value =

Transaction Expenses ¥ 0.0 0.0 0.0

0.0 0.0 25

Impairmeant of intangibles 52 0.0 0.0
Hydra-Sports * 4.3

Stock-basad compeansation * 0.0 0.0

Mon-recurring settlement charge 0.0 0.0

Adjusted EBITDA §11.8

g inciucding 33T i
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BALANCE SHEET

(% in th )
Assels:
Cash
ounts Res able
Inventories - MNet
Other Current As
Property, Plant and Egquipment - Net
Intangible Assets - Net

G il

Other

Total Assets

Liabilities
Accounts P

Accrued enses and Other Current Liabilities
Total Deb

1] nized Tax Positions

Total Liabilities

Sharehol Equity (Deficit)

Total Liabilities and Shareholders’ Equity




