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DISGLAIMER

This presentation contains forward-looking statements within the meaning of the federal securities laws, which statements involve substantial risks and
uncertainties. Forward-looking statements generally relate to future events and include, without limitation, projections, forecasts and estimates about
possible or assumed future results of the Company’s business, financial condition, liquidity, results of operations, plans and objectives. In some cases, you
can identify forward-looking statements because they contain words such as “may,” “might,” “will,” “would,” “should,” “expect,” “plan,” “anticipate, could,”
“intend,” “target,” “project,” “contemplate,” “believe,” “estimate,” “predict,” “likely,” “potential” or “continue” or the negative of these words or other similar
terms or expressions that concern our expectations, strategy, plans or intentions.

These forward-looking statements are necessarily based upon estimates and assumptions that, while considered reasonable by the Company and its
management, are inherently uncertain. Factors that may cause actual results to differ materially from current expectations include, but are not limited to,
those factors identified in the Company’s prospectus in the sections titled “Risk factors,” “Special note regarding forward-looking statements” and
“Management’s discussion and analysis of financial condition and results of operations.” New risks and uncertainties arise over time, and it is not possible
for us to predict all such factors or how they may affect us.

Nothing in this presentation should be regarded as a representation by any person that the forward-looking statements set forth herein will be achieved or
that any of the contemplated results of such forward-looking statements will be achieved. You should not place undue reliance on forward-looking
statements, which speak only as of the date they are made. The Company undertakes no duty to update these forward-looking statements. Certain of the
economic and market information contained herein has been obtained from published sources and/or prepared by other parties. None of the Company or any
of its directors, stockholders, officers, affiliates, employees, agents or advisers, nor any other person, assumes any responsihility for the accuracy,
reliability or completeness of any information in this presentation, and we expressly disclaim any obligation or undertaking to release publicly any updates
or revisions to any forward-looking statements to reflect any change in expectation or events, conditions or circumstances on which such statements are
based.

This presentation includes certain non-GAAP financial measures, including Adjusted EBITDA. These non-GAAP financial measures should be considered only
as supplemental to, and not as superior to, financial measures prepared in accordance with GAAP. Please refer to the Appendix of this presentation for a
reconciliation of Adjusted EBITDA to net income, the most directly comparable financial measure prepared in accordance with U.S. GAAP.

This presentation is confidential and may not be reproduced or otherwise distributed or disseminated, in whole or part, without the prior written consent of
the Company, which consent may be withheld in its sole and absolute discretion.

Any investment in the Company will be subject to certain risks related to the nature of the Company’s business and the structure and operations of the
Company. Any investment in the Company should be made only with an appreciation of the applicable risks, which are described in the Company’s filings with
the SEC.
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MANAGEMENT PRESENTERS

TERRY MCNEW | PRESIDENT & CEO

32 years in the industry
» Byears with MasterCraft
= Senior executive roles at both Brunswick and Correct Craft

TIM OXLEY| CFO

« Z29vyearsintheindustry
16 years at Brunswick

= 13 years with MasterCraft
Certified Public Accountant




MANAGEMENT TEAM

:5: PRESIDENT AND CEO

= 32 years in the industry
= Executive roles at both
Brunswick Corp. and Correct
i Craft
i\ =7 = 8 years with MasterCraft
= Six Sigma Black Belt
certification

-

@

I‘IIESIIIEII'I' NAUTICSTAR

27 years in the industry

6 years with NauticStar &
MasterCraft

= Numerous senior leadership
positions at Brunswick Corp.

4

% VP OF OPERATIONS

= 14 years in the industry
= 9 years with MasterCraft

MASTERCRAFT -~
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= 29 years in the industry

= 16 years at Brunswick
Corp.

= 13 years with MasterCraft

= Certified Public Accountant

% PRESIDENT, CREST

\/

= 10 years in the industry
= 10 years with Crest

VP OF BUSINESS DEVELOPMENT

= 8years in the industry
= 1 year with MasterCraft



AT A GLANGE

MASTERCRAFT BOAT HOLDINGS, INC.

World-renowned innovator, designer, manufacturer, and
marketer of a diversified portfolio of powerboat brands

Four leading brands serving the fastest growing segments
of the boating industry

Direct addressable market of ~$11.4 billion in retail sales

Global distribution network at MasterCraft serving
consumers in 46 countries around the world

Highly experienced and cycle-tested management team

Rapid growth driven by relentless focus on product
innovation, quality and performance

Opportunity for further profit margin expansion driven by

continued deployment of best-in-class operational
excellence across all brands

)] Source: NMMA - 2018,

DEMONSTRABLE TRACK RECORD OF STRONG
FINANCIAL GROWTH

Pro-Forma Net Sales (2 $466.4

o $332.7
& in millions
goo1.6 92286

$199.9

g1agg 1636

$118.4

FY2012 FY2013 FY2014 FY2015 FY2016 FY2017 FY2018 FY2019

73.1%
CAGR

$64.0
$41.2 $43.5

Adjusted EBITDA (2
$ in millions
$79.3

$31.5

$18.4
$11.8

$1.7

FY2012 FY2013 FY2014 FY2015 FY2016 FY2017 FY2018 FY2019

Mﬂsrfﬂﬂﬂﬂfr 2) 2018 financial results include full year for MasterCraft Boat Company and nine months for NauticStar.

BOAT HOLDINGS ING. Resuilts do not include Crest. 2019 results include full ear for MasterCraft Boat Company and NauticStar

with nine months of Crest.

Margin 1.4% 79% 11.2% 15.8% 18.6% 19.0% 19.2% 17.0%
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INVESTMENT HIGHLIGRTS

Growing stable of diversified brands synonymous with gquality, innovation and performance

Leading market share positions in four of the fastest growing segments of the powerboating
industry (Ski Wake, Pontoon, Saltwater Fish & 30’-40’ Runabouts)

Industry-leading product design and innovation

Highly efficient product development and manufacturing

Strong, complementary dealer networks

Highly experienced, cycle-tested management team leading an engaged workforce
Robust financial position to support growth

Track-record of growth, both organic and through strategic acquisitions

MASTERCRAFT 6
BOAT HOLDINGS



HIGHLY VISIBILE AVENUES FOR GROWTH

PRODUCT DEVELOPMENT &
[]] INNOVATION

Driving sales through new and innovative product designs and
options

DHIVE SUSTAINABI.E’ [] STRENGTHENING DEALER

: NETWORK |
PROFITABLE GROWTH e g e
THROUGH FOUR KEY

03. Utilize best-in-class operational excellence

STHATEG I Es to drive margin expansion initiatives

ACQUISITIONS
ﬂ Capture additional market share

from existing and adjacent boating
" categories, through disciplined,

Mﬂsrfﬂﬂﬂﬂfr strategic M&A opportunities
BOAT HOLDINGS INC.



DIVERSIFIE

SERVING THE F

MasrerCrafr

01

PERFORMANCE SPORT BOATS

lconic brand recognized as
the premier brand in the PSB
segment, focused on high
performance, relentless
innovation and the highest
quality

MASTERGRAFT
BOAT HOLDINGS INC.

04,
LUXURY DAY BOATS

De novo brand that creates an
elevated open water
experience by fusing
progressive European style
and effortless comfort with
American engineering



OUR PROGRESSION o

2 01 5 Outboard Boats, $4.4
Crisers, 315 $0.7 B
Direct
Addressable
Market

Growing and diversifying since IPO in 2015

] From single site with one brand to three sites with four brands today

Sterndrive Boats,

. From 475 employees to nearly 1,200 as of June 30, 2019

. Direct addressable market from ~$0.7 billion to ~$11.4 billion in retail sales SkiMakeboard ~
tD d a y Boats, $0.7
MasrerCrafr

. Net Sales from $214.4 million to $466.4 million in 2019 v
] Adjusted EBITDA from $31.5 million to $79.3 million in 2019 v

A Clear path forward

. Cycle-tested management team with 60+ years of combined industry Jet Boats, $0.2
experience at the C-suite level Fue. ot
. Continued focus on integration and margin expansion of previous acquisitions Pl
= Operational excellence initiatives across all brands 2018 Outboard Boats, $7.0
. Highly-variable cost structure - 90%+ of COGS are variahle Stemdtive Bosts, ﬂgil-:c? NauticStar
. Fortress balance sheet @ Addressable ;.:fgi—_ .
= Growth through future organic means and acquisitions AVIARA Market
. Creation of long-term value for shareholders SKiMakegﬁrdBoats, AVIARA
MASTERGRAFT MasrerCrafr

BOAT HOLDINGS ING. D Source:NMMA-2078. 9



MACROECONOMIC & BOATING INDUSTRY OUTLOOK

Macroeconomic indicators still strong...

= Pgpsitive GDP growth, albeit more moderate
= Continued low unemployment

= Positive consumer confidence

Boating industry still growing...

= Record levels of rainfall and cold weather into early
selling season impacted FY19 retail

= Ski Wake segment continues to lead the way
= Pontoon segment contracted slightly

= Deck & Saltwater fish segment slowing down, with
small boats (<25’) declining at retail, and larger
boats (>24’) growing at retail

MASTERCRAFT
BOAT HOLDINGS

..But risks remain

Global slowdown fears
Potential trade war
Consumer confidence decreasing

2020 Presidential election uncertainty

.But at a more moderate rate

Expect retail growth to be positive in FY20

Elevated inventory levels likely to drive
increased promotional activity, which will
drive retail in the near-term

FY20 retail off to a good start, with July and
August retail up Y/Y at MasterCraft

Continued economic, political, dealer and
consumer uncertainty gives us pause for
next 12-18 months



MasrerCrafr
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PRODUCT PORTFOLIO ATTRACTING WIDE GUSTOMER BASE

Entry level series designed to appeal
to a younger demographic and
broader customer base in an effort
to move more people into the
MasterCraft brand

Appeal to a range of recreational
activities by optimizing key wake
characteristics to provide best-in-
class wakeboarding and wake surfing
performance and recreational water
skiing performance

Appeal to a range of recreational and
advanced riders by optimizing key
wake characteristics to provide
best-in-class wakeboarding and
wake surfing performance and

recreational water skiing
performance

Star Series
ProStar

XStar

Engineered to offer
superior water ski
performance by
minimizing wake height
to create a nearly flat
surface required for
world-class water
skiing

Engineered to offer
superior wakeboard
performance with a
hull designed for large,
powerful clean wakes
for advanced
wakeboarders

Retail Price Range: $50K - $75K

Lengths: 20 - 22’

= Retail Price Range: $80K - $125K

= Lengths: 20 -25%’

= Retail Price Range: $70K - $175K

= |Lengths: 22- 26’

= Retail Price Range:
$60K - $75K

= Length: 20’

= Retail Price Range:
$155K - $200K

= Length: 23

Models: 2 = Models: 5 = Models: 3 = Models: 1 = Models: 1
Maximum Persons: 11-14 = Maximum Persons: 11-18 = Maximum Persons: 11-18 = Maximum Persons: = Maximum Persons:
7 16

Maximum Power: 365 hp

MASTERCRAFT
BOAT HOLDINGS INC.

= Maximum Power: 522 hp

= Maximum Power: 522 hp

= Maximum Power:
430 hp

= Maximum Power:
522 hp

12



SKI WAKE MARKET SHARE UPDATE

MARKET Y/Y UNIT Y/Y MARKET
= MasterCraft is #1 in market share by BY BRAND SHARE GROWTH (%) SHARE CHANGE
brand; #3 by manufacturer

MasterCraft 21.1% 6.5% 04%
= Top four manufacturers control 87.5% of Malibu 204% 04% (0.8)%
the total market Nautique 171% 11% 0.5%
Axis 104% (4.1% (1.0)%
= Over past 12-months, total Ski Wake Moomba 17% 8.0% 01%
segment up 4.4% Y/Y Tige 6.4% 7% 0.0%
All Others 16.2% 9.8% 0.8%

= MasterCraft took 0.4% of share, with units
up 6.5%, during that period

Total nfa 44% nfa

] Emphasis has been, and will continue to

oy rable, sustainable market share NIRRT SumEceE
MalibuBoats 30.9% (14)% (18)%
Correct Craft 23.0% 9.0% 1.0%
| MasterCraft 21.T% 6.5% 0.4% |
Skier's Choice 12.0% 11.8% 0.8%
MAS f [HGHAF r 1 Rolling 12-month market share by brand through June 2019 - 48 states reporting; Source: 331 - Ski Wake.

Bﬂﬂf HHIEWGS JWE 2 Malibu Boats = Malibu & Axis brands; Correct Craft = Nautique, Centurion & Supreme brands; Skier's Choice = Supra & Moomba brands.



DEALER PIPELINE - WHAT HAPPENED IN Q47

= Driven by adverse weather late in the fiscal 4th quarter, MasterCraft’s dealer inventory health
deteriorated quickly

= Asthe chart below demonstrates, MasterCraft’s Inventory Weeks on Hand went from averaging 10%+
better vs. prior year levels to finishing the year ~20% worse vs. prior year, all in a single month

= |nventory situation has improved in July & August, but channel will take some time to right-size given
selling season is essentially over

= Improving the dealer channel now will allow us to resume growth heading into FY21 and beyond

Inventory Weeks on Hand vs. Prior Year (+% Better; -% Worse)

20.0%
15.0%
10.0%
5.0%
0.0%
-5.0% Dec. 18 Jan. 19 Feb.19  Mar.19  Apl. 19

-10.0%

-15.0%

-20.0%

MASTERCRAFT -25.0%
BOAT HOLDINGS 14

Jul. 19 Aug. 19



ATTRAGTIVE PSB SEGMENT
DYNAMICS CONTINUE TO DRIVE
DEMANL

Favorable segment tailwinds suggest
long runway for future growth

During CY 2018, PSB retail units sold continued to
grow and capture market share from the overall
powerboat industry

New unit sales of PSBs in the U.S. increased at a
CAGR of 10.7% from 2014 to 2018; new unit sales of
all other powerboat units grew at a CAGR of 5.6%
over the same period

Despite strong growth in recent years, new PSB units
sold in 2018 remained more than 30% below 2006
levels

MASTERCRAFT
BOAT HOLDINGS INC.

- PSB INGREASING SHARE

PSB Retail Units

U.S. Performance Sport Boat (PSB) Retail Units and
PSB Share of Total Powerboat Units ex. PWC -
Source: NMMA

48% 10,500

5.0%
9,500

8,800 :
o 4.1% 4.2% /
- (]
3.5%
. 7,900

7,000

4.4%

Cy2012 CY2013 CY2014 CY2015 CY20168 CY2017 CY2018

Performance Sport Boat (PSB) Unit Sales
e PSB Share of Total Powerboat ex. PWC

2014 - 2018 New Unit Sales CAGR - Source:
20.0% EEL
15.0% 10.7%
10.0%
5.0%
0.0%
-5.0% Performance Sport Boats Powerboats ex. PWC
-10.0%
15
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BEST-IN-GLASS PRODUCT DESIGN AND INNOVATION

= (Others like to talk about their innovation - we let others do the talking for us

NMMA INNOVATION AWARDS IN 10 YEARS

= No other competitor in the Ski Wake segment has won the NMMA’s
Innovation Award more than once

MASTERGRAFT
BOAT HOLDINGS INC. 16


http://www.google.com/url?sa=i&rct=j&q=&esrc=s&frm=1&source=images&cd=&cad=rja&uact=8&ved=0CAcQjRw&url=http://islandboats.com/blog/&ei=i0q8VJjLAYHlggTxq4AI&bvm=bv.83829542,d.eXY&psig=AFQjCNEj2OB9tdEH5Cv_mBtyzXNhfZnBMg&ust=1421712389522726
http://www.google.com/url?sa=i&rct=j&q=&esrc=s&frm=1&source=images&cd=&cad=rja&uact=8&ved=0CAcQjRw&url=http://islandboats.com/blog/&ei=i0q8VJjLAYHlggTxq4AI&bvm=bv.83829542,d.eXY&psig=AFQjCNEj2OB9tdEH5Cv_mBtyzXNhfZnBMg&ust=1421712389522726
http://www.google.com/url?sa=i&rct=j&q=&esrc=s&frm=1&source=images&cd=&cad=rja&uact=8&ved=0CAcQjRw&url=http://www.flir.com/cvs/americas/en/maritime/view/?id=45676&ei=Tky8VO6fJ8OnNtSYgsAJ&bvm=bv.83829542,d.eXY&psig=AFQjCNFHUe3fykn0liVm_N5Js7BBDQVFuQ&ust=1421712804452031

BEST-IN-GLASS PRODUCT DESIGN AND INNOVATION

= Qurin-house design and engineering teams lead the Ski Wake segment in bringing
new innovation to market, evidenced by our segment-leading patent portfolio

= Currently have 35 issued patents and 17 pending applications

= |nthe last 5 years, MasterCraft has been award 27 total patents, more than double
the next closest competitor

TOTAL uTiLITY DESIGN

BLLLLY PATENTS PATENT PATENT
MasterCraft 21 20 1
Malibu Boats 13 13 0
Gorrect Craft 10 10 0
Skier's Ghoice 10 10 0
Tige 4 4 0

MASTERGRAFT
BOAT HOLDINGS INC. 17
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INTRODUGTION TO AVIARA

De novo luxury recreational day boat brand focused on
models 30’ - 40’ in length

Manufactured in MasterCraft's award-winning Vonore, TN
facility; minimal investment required to launch new brand

Distribution partnership with MarineMax, the nation’s
largest recreational boat and yacht retailer

European styling with exceptional on-water performance
First model, the AV32, started shipping in July 2019

Next two models, the AV36 & AV40, will begin production
in 2H FY20

Aviara will be a brand within the MasterCraft reporting
segment

MASTERCRAFT
BOAT HOLDINGS INC.




MARKET OPPORTUNITY®

* The 30’ - 40’ outboard and sterndrive runabout SeaRay 42.9% 321 19.8%
segment represented more than 760 units for the Cobalt 19.9% 152 26.7%
12-months rolling June 2019 Regal 8% 98 B61%

= The segment grew 17.9% during that period, and Bhapar_ral 1% o
has grown at a 5-year CAGR of 12.4% since 2014 Four Winns 0.8% 44 20.1%

Chris-Craft 4.6% 30
= Top three competitors in the segment own more Monterey 2.5% 97
0
than 75% of the market Ritker 9 1% 8 0.0%

» Significant opportunity for Aviara to become a Crownling 0.9% I
meaningful player in the segment over the next Larson 01% 1 nfa
few years _

MASTERGRAFT

BHA T IlﬂlﬂllVﬁS /”ﬂ ) Rolling 12-month market share by brand through June 2013 - 48 states reporting; Source: SS1- Runabouts 10-0B & Runabouts 0B, 30 - 40°. 20






AVIARA

Sterndrive







BROAD PRODUCT OFFERING

Crest has developed a broad product offering ranging from affordable to extreme luxury that
continues to grow with new introductions

Opportunity to leverage MasterCraft’s proven product development and engineering processes to
accelerate and improve upon Crest’s new product development strategy

= Retail Price Range: $20K - $45K = Retail Price Range: $40K - $55K = Retail Price Range: $60K - $140K
= |lengths:20-22’ = Lengths: 20 -25’ = | engths: 20 - 26’

= Models: 4 = Models: 3 = Models: 3

= % of 2017 Sales: ~70% = % of 2017 Sales: ~20% = % of 2017 Sales: ~10%

MASTERGRAFT
BOAT HOLDINGS INC.
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PONTOON MARKET SHARE UPDATE®

= Crest is #8 in market share

= Top 12 manufacturers control nearly 80% of
the total market

] Highly fragmented segment with more than
100 manufacturers

= Over past 12-months, total pontoon segment
declined 1.1% Y/Y

] Crest took 0.3% of share, with units up 9.1%,
during that period

] Emphasis will be to add points of distribution
to grow market share

] Believe Crest will be a top five market share
player in next few years

MASTERGRAFT
Bﬂﬂ ﬂﬂ[ﬂlﬂﬂs 1} Rolling 12-month market share by brand through June 2019 - 48 states reporting; Source: SSI- Pontoon.

Bennington 18.5% 3.9% 0.9%
Tracker 184% 4.0% 0.9%
Avalon/Tahoe Pontoons 6.8% 6.5% 0.5%
Godfrey 6.1% (9.5)% (0.6)%
Forest River Marine b.7% 9.8)% (0.5)%
Sylvan b.3% (5.3)% (0.2)%
Harris 4.6% (5.0)% (0.2)%
Crest 36% 91% 0.3%)
Qwest-Gillgetter 2.1% (3.1)% 01%
Manitou 2.6% (70)% (0.2)%
Starcraft 2.6% 11% 0.2%
Misty Harbor 2.5% (8.5)% (0.2)%
All others 204% (5% 0.9)%
Toral nfa (1% nfa



PONTOON INGREASING SHARE

PONTOON SEGMENT & CREST _
TAKING SHARE T

Pontoons have been taking share from the broader
outboard boating category over the past 12 years

Innovation, quality and affordahility have been key
drivers to this growth

Crest’s focus on quality and innovation differentiate

the company from its peers GREST OUTPAGING INDUSTRY GROWTH

From 2011 to 2018, pontoon segment grew annual

retail sales at a CAGR of 10.3% 2011 - 2018 New Unit Sales CAGR - Source:
. 0

SSI

During that time, Crest more than doubled the
pontoon segments annual retail growth, growing at
a CAGR of nearly 21%

Pontoon Segment

MASTERGRAFT <
BOAT HOLDINGS NG Source: NVIMA - 2018 and 5. 26




OPERATIONAL IMPROVEMENT INITIATIVES UNDERWAY

= Synchronous Flow Manufacturing
= (Converted Affordable Luxury production from batch
manufacturing to synchronous flow assembly lines
= Phase 2 is to improve operating efficiencies in Extreme
Luxury production

= Warehouse / MRP / Kitting
= Built new warehouse to reduce WIP and improve
material control
= Developed station kits to deliver inventory to
production lines on a JIT-basis

= Product Development
= Rationalizing product portfolio to reduce number of
models and SKU’s used in production
= | everaging MasterCraft’s best-in-class engineering
resources to drive improved new product development
and innovation

. Investments in workforce
= Improvement made to-date have reduced employee
work week from 6-days/wk to 4-days/wk

MASTERGRAFT
BOAT HOLDINGS INC. 27



NauticStar:

BOATS

MASTERGRAFT
BOAT HOLDINGS



DIVERSE PRODUCT PORTFOLIO

NauticStar has developed a broad product offering ranging from offshore, deck and bay boats of

various sizes and price ranges

Actively leveraging MasterCraft’s proven product development and engineering processes to pivot
NauticStar’s product development strategy to larger models (i.e., >24’)

= Retail Price Range: $25K - $215K = Retail Price Range: $25K - $55K

Retail Price Range: $25K - $90K

Lengths: 19 - 26’

= |Lengths:19 - 32’ = |engths:19 -24’
= Models: 10 = Models: 5
% of 2017 Sales: ~37% = % of 2017 Sales: ~25%

MASTERGRAFT

% of 2017 Sales: ~38%

BOAT HOLDINGS INC.
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DECK & SALTWATER FISH MARKET SHARE UPDATE

NauticStar is #6 in market share
Top 11 manufacturers control ~52% of the total market

Highly fragmented segment with more than 200
manufacturers

Over past 12-months, total deck & saltwater fish segment
declined 2.3% Y/Y

NauticStar lost 0.1% of share during that period
As we transition to larger boats, NauticStar will give up
share in the overall segment, but ASP’s and profitability will

increase

Emphasis will be to add points of distribution to grow
offset market share loses

MASTERGRAFT

ﬂﬂﬂ I ”ﬂ[ﬂl”gg ‘Wﬂ 1} Rolling 12-month market share by brand through June 2019 - 48 states reporting; Source: $SI - Deck and Saltwater 0B 13- 50",

Market YIY Unit Y/Y Market

AT Share Growth (%)  Share Change
Boston Whaler 6.9% (0.8)% 0.1%
Carolina Skiff 6.6% (6.5)% (0.3)%
Robalo 6.0% 2.6% 0.3%
SeaHunt Boats b.1% (4.0)% 0N%
Key West 5.2% (54)% 0.2)%
Nautic Star b1% (4.6)% (0.)%
Hurricane 3.9% 5.0)% 01N%
Mako 3.8% (1.6)% 0.0%
Sportsman 3.1% (.7)% 04)%
Tidewater 34% 8.8% 0.3%
Grady-White 31% 47% 0.2%
All others 479% (1.8)% (2.3)%
Toral nfa nfa
30




SHIFTING SEGMENT DYNAMIGS DRIVING PRODUGT DEVELOPMENT
STRATEGY

As the chart on the right demonstrates, boat greater than
25’ in length are outperforming the overall segment

DECK & SALTWATER 0B Y/Y Unit
When NauticStar was acquired in 2017, ~70% of 13- 50’ SEGMENT % OF SEGMENT Growth (%)
NauticStar’s unit sales were derived from models less than
24’ 13-24 13% (5.9%
Strategically pivoting NauticStar’s portfolio to larger boats 2-80 2% 3%
-i.e.>24’ - over the course of the next few years Total 100% 2.3)%

Have introduced two new models in FY2019 larger than 24’
to specifically target this growing segment

= 32 X5 Offshore - started shipping late Q4 FY18

= 251 Hybrid - started shipping in 2H FY18

32XS Offshore

MASTERCRAFT
BOAT HOLDINGS INC. 31



OPERATIONAL IMPROVEMENT INITIATIVES UNDERWAY

= Mold replacement project

] ~$3mm in FY20 budget to replace old tooling on tired models

] Will reduce re-work, over-time, internal defects, and
ultimately result in lower warranty costs

= Portfolio rationalization

= New product development cycle plan in place aimed at
reducing the number of models in production

= Will improve production efficiency by eliminating complexity
that comes from too many models

= Will drive higher margins by model, as well
= Investments in workforce
= Implemented wage increases for direct labor

= Have seen a 30% reduction in turnover since wage increase
implemented

] Have seen decreasing over-time as well, driven by less
turnover

MASTERCRAFT
BOAT HOLDINGS INC. 32
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STRONG COMBINED FINANCIAL PERFORMANCE

Pro-Forma Net Sales @
& in millions $466.4

$332.7

$2216 $228.6
$199.9

$163.6

$148.8
$18.4

FY2012 FY2013 FY2014 FY2015 FY2016 FY2017 FY2018 FY2019
Growth - 26% 10% 22% 1% 3% 46% 40%

MASTERGRAFT
BOAT HOLDINGS INC.

includes 9 months of results from NauticStar. Results do not include Crest.

Note:Pro-Forma Net Sales and Adjusted EBITDA represents the Company's financials excluding the resuls of operations of its Hydra-Sports business and certain non-recurring, non-cash or non-operating expenses. See Appendix for reconciliation of Adjusted EBITDA. FY2018

Adjusted EBITDA (@
$ in millions
$79.3

$18.4

$11.8

$1.7

FY2012 FY2013 FY2014 FY2015 FY2016 FY2017 FY2018 FY2019
Growth - 594% 56% 71% 31% 6% 47% 24%

Margin 1.4% 79% 1.2% 15.8% 18.6% 19.0% 19.2% 17.0%

34



OHAREHOLDER RETURNS DRIVEN BY STRONG EARNINGS
GROWTH & BEST-IN-CLASS FINANGIAL METRICS

Adjusted Net Income before Taxes Key Financial Ratios
% in millions FY Ended June 2019
$80.0
$68.4
$70.0 100%
$60.0 B3 82.3%
' 80%
$50.0
$40.0 $365  $38.0 60%
$30.0 $23.1 40%
222%
8.4 }
u o
-
FY2014 FY2015 FY2016 FY2017 FY2018 FY2019 M Return on Assefs M Returnon Equity = FCF Conversion m Net Working Capital as % of Sales ™ Return on Invested Capital
MASTERCRAFT
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REVIEW OF FISCAL 2020 GUIDANGE

= FY20 guidance assumes volume reductions at MasterCraft and Crest to allow for healthy
dealer inventory levels heading into 2020 selling season

= (Closely monitoring NauticStar’s saltwater fish segment, and will adjust volumes as needed to
ensure we keep a healthy dealer channel

= Contribution from Aviara in first partial year of production estimated at $10 - $15 million;
gross margins at Aviara expected to be slightly accretive to MasterCraft segment’s gross

margins
METRIC FY 2020

Net Sales Growth Down low-single digit percent

Adjusted EBITDA Margin Down 50 -100 basis points

Adjusted EPS Growth Down high-single digit percent
MASTERGRAFT
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CAPITAL ALLOCATION STRATEGY

= Near-term capital allocation strategy focused on EXECUTION, GROWTH and
DELEVERING - Acquisitions less of a focus, for now

]

INVESTMENTS IN GROWTH

MASTERCRAFT
BOAT HOLDINGS

Product development & innovation are key
drivers of new hoat demand
= Aviara brand launch
= All new models - each year, at every brand
= New options/ innovation
Vertical integration initiatives
Operational improvements across all brands
Focus on high ROl initiatives
Strategic acquisitions, albeit less of a focus in
the near-term

02.
PAY DOWN DEBT

Conservatively levered today

2.1x net leverage at closing of Crest acquisition
1.3x net leverage as of June 2019

Target between 0.5x - 1.0x net leverage by June
2020
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WELL-POSITIONED FOR NEXT DOWNTURN

= To be clear, we do not see an economic recession in the near-term
= Next downturn will not be the Great Recession, due to several factors:

1. Current cycle has been slow and steady - should prevent large dip
2. Boat OEM’s have been more disciplined with dealer inventory since 2008/2009
3. Dealers that survived last downturn are more disciplined and financially stahle
4, Floor-plan financing companies requiring curtailments sooner

] MCFT well-positioned to outperform the industry through all economic cycles:

] Cycle-tested management team with 170+ years combined industry experience
] CEQO and CFO alone have combined 60+ years of direct industry experience
] Understand better then most how to navigate downturn in boating industry
] Highly-variable cost structure
] 90%+ of COGS on a consolidated basis is variable in nature
] Provides flexibility in maintaining margins in declining environments
. Fortress balance sheet
] Pro forma net debt to adjusted EBITDA of 1.3x as of June 2019
] Anticipate net leverage levels between 0.5x - 1.0x by June 2020
] Relentless focus on maintaining healthy dealer pipelines

MASTERCRAFT
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ADJUSTED EBITDA RECONCGILIATION

= The following table sets

METRIC

FY 201904

FY 2018 04

L Net income $(10,062) 913,144
forth a reconciliation of Income fax expense (benefit) (3760) 4847
net income as Interest expense, net 1684 )
. . Depreciation &amortization 2,331 1421
determined in EBITDA 5(9.200) 20,359
accordance with GAAP Goodwill and other infangible asset impairment 31,000 -
: Transaction expense ? 333 1
to adjusted EBITDA for Warranty adjustment ® - (1033)
the periods indicated: New brand startup costs 1140 204
Stock-based compensation o19 305
Adjusted EBITDA $23,191 519,846
Adjusted EBITDA margin 19.4% 20.8%
Represents anon-cash charge recorded in the NauticStar segment for a $28.0 million impairment of goodwill and a $3.0 million impairment of frade name.
Represents fees, expenses and infegration costs associated with our acquisitions of NauticStar and Grest.
Represents an out-of-period adjustment o correct an immaterial error related to our warranty accrual calculation identified during the fiscal vear ended June 30, 2018,
Represents startup costs associated with Aviara - a completely new boat brand in a segment of the market neither MasterCraft, NauticStar nor Crest serves.
MASTERGRAFT 4
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ADJUSTED EBITDA RECONCGILIATION

METRIC FY 2019 FY 2018

= The following table sets

L Net income $21,354 939,653

forth a reconciliation of Income fax expense 5,392 12,856
n et | ncome as Interest expense 6,513 3414
. . Depreciation & amortization 1181 5,086
determined in EBITOA $41045 861,069
accordance with GAAP Goodwill and other infangible asset impairment 31,000 -
. Transactionexpense @ 2311 1744

to a dJ usted EBITDA for Inventory step-up adjustment - acquisitionrelated ® 382 501
the periods indicated: Warranty adjustment ¥ - (1,033)
New brand startup costs 2,840 561

Stock-based compensation 1678 1,186

Adjusted EBITDA 79,323 964,028

Adjusted EBITDA margin 17.0% 19.2%

Represents a non-cash charge recorded in the NauticStar segment for a $28.0 million impairment of goodwill and a $3.0 million impairment of trade name.
Represents fees, expenses and integration costs associated with our acquisitions of NauticStar and Crest.

Represents post-acquisition adjustment to cost of goods sold for the fair value step up of inventory acquired all of which was sold during respective fiscal years.
Represents an out-of-period adjustment to correct animmaterial error related to our warranty accrual calculation identified during the fiscal year ended June 30, 2018.
Represents starfup costs associated with Aviara - a completely new boat brand in a segment of the market neither MasterCraft, NauticStar nor Crest serves.
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ADJUSTED NET INCOME REGONCGILIATION

= The following table
sets forth a
reconciliation of net
income as determined
in accordance with
GAAP to adjusted net
income for the periods

indicated:

METRIC

FY 201904

FY 201804

Represents a non-cash charge recorded in the NauticStar segment for a $28.0 million impairment of goodwill and a $3.0 million impairment of trade name.

Represents fees, expenses and infegration costs associared with our acquisitions of NauticStar and Crest.

Represents an out-of-period adjustment fo correct animmaterial error related to our warranty acerual calculation identified during the fiscal year ended June 30, 2018.
Represents startup costs associated with Aviara - a completely new boat brand in a segment of the market neither MasterGraft, NauticStar nor Grest serves.
Reflects income fax expense at an estimated annual effective fax rate of 22.5% for the current period and 29% for the prior-year period.

MASTERCRAFT
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Net income $(10,062) $13,144
Income tax expense (benefif) (3,60) 4,847
Goodwill and other infangible asset impairment © 31,000 -
Transaction expense @ 333 1
Warranty adjustment © - (1,033)
New brand startup costs @ 1140 204
Amortization of acquisition infangibles 962 493
Stock-based compensation 519 305

Adjusted net income before income taxes $20,772 S17.9m
Adjusted income fax expense © 4,865 5.212

Adjusted net income $16,067 $12,759

Pro-forma adjusted net income per common share
Basic $0.86 $0.68
Diluted $0.85 $0.68

Pro-forma weighted average shares used for the computation of;

Basic adjusted net income per share 18,710,233 18,639,028
Diluted adjusted net income per share 18,851,352 18,807,100
44




ADJUSTED NET INCOME REGONGILIATION

METRIC

FY 2019

FY 2018

Net income $21,354 $39,653
H Income tax expense 5392 12,856
* The followin g table Goodwill and other intangible asset impairment @ 31,000 -
sets forth a Transaction expense @ 2311 1744
L . Inventory step-up adjustment - acquisition related ® 382 501
reconciliation of net Warranty adjustment : (1.039)
. . New brand startup costs © 2,840 561
INCOMme as d e t ermine d Amortization of acquisition intangibles 3,385 1,490
: : Stock-based compensation 1,678 1,186
in accordance with Adjusted net income before income taxes $68,408 56,958
GAAP to 1 dj uste d net Adjusted income tax expense © 15,392 16,518
. . Adjusted nef income $53,016 540,440
income for the periods
indi ted: Pro-forma adjusted net income per common share
Indicated. Basic $284 s217
Diluted $2.81 $2.15
Pro-forma weighted average shares used for the computation of;
Basic adjusted net income per share 18,653,892 18,619,793
Diluted adjusted net income per share 18,843,155 18,794,260
Represents a non-cash charge recorded in the NauticStar segment for a $28.0 million impairment of goodwill and a $3.0 million impairment of trade name.
Represents fees, expenses and infegration costs associated with our acquisitions of NauticStar and Crest.
Represents posr-acquisition adjustment fo cost of goods sold for the fair value step up of inventory acquired all of which was sold during the respective fiscal vears.
Represents an out-of-period adjustment fo correct animmaterial error related to our warranty acerual calculation identified during the fiscal year ended June 30, 2018.
Represents startup costs associated with Aviara - a completely new boat brand in a segment of the market neither MasterGraft, NauticStar nor Grest serves.
Reflects income fax expense at an estimated annual effective fax rate of 22.5% for the current period and 29% for the prior-year period.
MASTERGRAFT
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ADJUSTED NET INCOME PER SHARE RECONCGILIATION

METRIC

= The following table

FY 201904

FY 2018 04

Net income per diluted share (054 $0.70
sets forth a Income tax expense (benefin 0.17) 0.26
reconciliation of net Goodwill and intangible asset impairment® 165
. . Transaction expense @ 0.02 -
income per dilut e d Warranty adjustment - (0.06)
share as determined New brand startup costs © 008 ol
in accordance with Amortization of acquisitionintangibles 0.05 0.03
GAAP to ad J usted net ' Smck—he.lsedcompens'armn ' 0.03 0.02
. . Adjusted net income per diluted share before income taxes 110 0.96
income per diluted Adjusted income fax expense per diluted share © (0.25) (028)
share for the periods Adjusted net income per diluted pro-forma weighted average
share 50.85 50.68
indicated:
Represents a non-cash charge recorded in the NauticStar segment for a $28.0 million impairment of goodwill and a $3.0 million impairment of trade name.
Represents fees, expenses and infegration costs associared with our acquisitions of NauticStar and Crest.
Represents an out-of-period adjustment fo correct animmaterial error related to our warranty acerual calculation identified during the fiscal year ended June 30, 2018.
Represents startup costs associated with Aviara - a completely new boat brand in a segment of the market neither MasterGraft, NauticStar nor Grest serves.
Reflects income fax expense at an estimated annual effective fax rate of 22.5% for the current period and 29% for the prior-year period.
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ADJUSTED NET INCOME PER SHARE RECONCGILIATION

= The following table
sets forth a
reconciliation of net
income per diluted
share as determined
in accordance with
GAAP to adjusted net
income per diluted
share for the periods
indicated:

METRIC

FY 2018

FY 2018

Net income per diluted share $1.14 $2.12
Income fax expense 0.29 0.69
Goodwill and intangible asset impairment® 185 -
Transaction expense @ 013 0.09
Inventory step-up adjustment - acquisition related ® 0.02 0.03
Warranty adjustment - (0.06)
New brand startup costs © 0.5 0.03
Amortization of acquisitionintangibles 018 0.08
Stock-based compensation 0.09 0.06

Adjusted net income per diluted share before income faxes 3.65 3.04
Adjusted income tax expense per diluted share ® (0.82) (0.88)
Impact of increased share count (0.02) (0.00

Adjusted net income per diluted pro-forma weighted average share S2.81 $2.15

Represents a non-cash charge recorded i the NauticStar segment for a $28.0 million impairment of goodwill and a $3.0 million impairment of trade name.

Represents fees, expenses and infegration costs associared with our acquisitions of NauticStar and Crest.

Represents post-acquisition adjustment fo cost of goods sold for the fair value step up of inventory acquired all of which was sold during respective fiscal years.

Represents an out-of-period adjustment to correct an immaterial error related to our warranty accrual calculation identified during the fiscal year ended June 30, 2018,

Represents starfup costs associated with Aviara - a completely new boat brand in a segment of the market neither MasterCraft, NauticStar nor Crest serves.

Reflects income fax expense at an estimated annual effective fax rate of 22.5% for the current period and 29% for the prior-year period.

Reflects the increase of share counts giving effect o the exchange of all restricted stock awards, the vesting of all performance stock units and for the dilutive effect of stock options included in outstanding shares.

MASTERCRAFT
BOAT HOLDINGS INC.

47




