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DISCLAIMER

This presentation contains forward-looking statements within the meaning of the federal
securities laws, which statements involve substantial risks and uncertainties. Forward-looking
statements generally relate to future events and include, without limitation, projections, forecasts
and estimates about possible or assumed future results of the Co mp a nbysihess, financial
condition, liquidity, results of operations, plans and objectives. In some cases, you can identify
forward-looking statements because they contain words such as fi ma yi,mé gfwi, iow g Wl
s houflax pefcgl,admamt i cipatulBdmad elintda, rogietr ,od ffecdn toe mp
fibel ifeevset,iompt e dMd d tkie@ oyt, ewr fi c a h O or the: reegative of these words or
other similar terms or expressions that concern our expectations, strategy, plans or intentions.

These forward-looking statements are necessarily based upon estimates and assumptions that,
while considered reasonable by the Company and its management, are inherently uncertain.
Factors that may cause actual results to differ materially from current expectations include, but
are not limited to, those factors identified in the C o mp a rprpspectus in the sections titled il R i
f act d B p e ote acharding forward-lookings t a t e naadiitMaon a g e miscossidn snd
analysis of financial condition and results of operations.0 New risks and uncertainties arise over
time, and it is not possible for us to predict all such factors or how they may affect us.

Nothing in this presentation should be regarded as a representation by any person that the
forward-looking statements set forth herein will be achieved or that any of the contemplated
results of such forward-looking statements will be achieved. You should not place undue reliance
on forward-looking statements, which speak only as of the date they are made. The Company
undertakes no duty to update these forward-looking statements. Certain of the economic and
market information contained herein has been obtained from published sources and/or prepared
by other parties. None of the Company or any of its directors, stockholders, officers, affiliates,
employees, agents or advisers, nor any other person, assumes any responsibility for the
accuracy, reliability or completeness of any information in this presentation, and we expressly
disclaim any obligation or undertaking to release publicly any updates or revisions to any
forward-looking statements to reflect any change in expectation or events, conditions or
circumstances on which such statements are based.

This presentation includes certain non-GAAP financial measures, including Adjusted EBITDA.
These non-GAAP financial measures should be considered only as supplemental to, and not as
superior to, financial measures prepared in accordance with GAAP. Please refer to the Appendix
of this presentation for a reconciliation of Adjusted EBITDA to net income, the most directly
comparable financial measure prepared in accordance with U.S. GAAP.

This presentation is confidential and may not be reproduced or otherwise distributed or
disseminated, in whole or part, without the prior written consent of the Company, which consent
may be withheld in its sole and absolute discretion.

Any investment in the Company will be subject to certain risks related to the nature of the
C o mp a rbysiess and the structure and operations of the Company. Any investment in the
Company should be made only with an appreciation of the applicable risks, which are described
inthe C o mp a rfilings svith the SEC.
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MANAGEMENT PRESENTI

TERRY MCNERRESIDENT & CEO

A 29 years in the industry

A 4 years with MasterCraft
A Senior executive roles at both Brunswick and Correct Craft

TIM OXLEXCFO

A 25 years in the industry
A 9 years with MasterCraft
A 16 years at Brunswick




FY16 Q2 YTD VS FY15 Q2 YTD FINANCIAL HIGHLIGHT

>

Net Sales, excluding Hydra-Sports, up 13.4% to $111.2 million

P>

Gross margin up 390 basis points to 28.1%

>

Adjusted EBITDA up 32.1% to $21.2 million

>

Adjusted EBITDA margin up 270 basis points to 19.1%

p>N

Adjusted net income up 52.9% to $11.9 million

p>

Adjusted net income per share up 53.7% to $0.63 on a share count of 18.9

million

A Cash and equivalents up $14.5 million to $15.6 million from June 30t

A Current and long tern debt eliminated with the IPO proceeds (was $78.8

million at June 30t")

A Inventories i net total $11.3 million
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INTRODUCTION TO MASTERCI

A Global, premium, performance-based lifestyle brand

ALeading U.S. market share in the
category

A Highly-engineered performance sport boats used for water skiing,
wakeboarding and wake surfing, as well as general recreational
boating

A Relentless focus on innovation with 21 patents issued and pending,
and several notable recent achievements and upcoming releases

A The strongest dealer network in the performance sport boat
category with 96 North American dealers with 129 locations and 45
international dealers with 54 locations

A Attractive customer demographics with exceptional customer loyalty

A Rapid organic growth and expanding profit margins

Note: Pro-Forma Net Sales and Adjusted EBITDA represent the Company financials excluding the results of operations of its Hydra-Sports
business and certain other non-cash or non-operating expenses. See Appendix for reconciliation of Adjusted EBITDA.
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THE MASTERCR
DIFFERENCE

Our differentiated approach
provides sustainable
competitive advantages
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Industry-Leading

Product Design

and Research &
Development

COMPETITIVE
ADVANTAGES

A Proven performance

A Strong demand for
new products

A Faster speed to
market and portfolio
renewal rates

A Lower costs enabling
competitive pricing
with higher profit
margins

A Higher resale values

A Highest quality
product backed by
best-in-class warranty




HIGHLY

sy

Star Series
ProStar

XStar

P R O D U CT New entry level series designed to
appeal to a younger demographic and
P O RT F O L I C);oader customer base in an effort to
ove more people into the MasterCraft

brand

SSI1 2014 Unit Volume

Appeal to a range of recreational and
advanced riders by optimizing key
wake characteristics to provide besh-
class wakeboarding and wake surfing
performance and recreational water
skiing performance

Engineered to offer
superior water ski
performance by
minimizing wake height to
create a nearly flat surface]
required for world-class
water skiing

Engineered to offer superio
wakeboard performance
with a hull designed for
large, powerful clean wakeg
for advanced wakeboarders

f  Retail Price Range:

f  Retalil Price Range:

f  Retail Price Range:

f  Retail Price Range:

$50K- $75K $70K- $175K $60K- $75K $100K- $150K
Lengths20 t 17 Lengths:20 t 10 [ Lengths: 11 [ Lengths:10d [
Models: 2 Models: 8 Models: 1 Models: 1

Maximum Personsil

Maximum Personsi1-18

Maximum Persons?

Maximum Personsi3

~ M~~~

Maximum Power:320hp

~ M~~~

Maximum Power:522hp

Maximum Power:

~ M~ >\

430hp

Maximum Power:
522hp

~ >\

Source: CY 2014 SSiI data for all reporting states.
Note: Entry-level category as defined by sales of Axis,
Moomba, MBSports, Centurion and Tige.
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